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American College of
Emergency Physicians

Emergency Medical Services
for Children

National Highway Traffic
Safety Administration

P.O. Box 619911
Dallas, TX 75261-9911
(972) 550-0911
www.acep.org

National Resource Center
8737 Colesville Road
Silver Spring, MD 20910
(202) 884-4927
www.ems-c.org

Office of Traffic Injury Control
Programs – EMS Division
400 7th Street, NTS-14
Washington, DC 20590
(202) 336-5440
www.nhtsa.dot.gov

The American College of
Emergency Physicians (ACEP)
represents more than 21,000
emergency physicians. As the
oldest and largest representative body for emergency physicians, ACEP has played a key
role in the recognition and
development of emergency
medicine as a mediical specialty. Through its efforts in continuing education, public education, research, and policy development and through international activities, ACEP is helping
to ensure continued improvements in the quality of emergency care worldwide.

The Emergency Medical Services for
Children Program strives to ensure that
the special needs of children are
addressed in medical emergencies. This
mission is accomplished through grants
to states, medical schools, and related
national and regional organizations for
training, and improving systems of care,
injury prevention, and research. The
EMSC Program also provides a wide
range of consultative and technical
assistance services to grantee programs.
The EMSC Program is administered by
the Health Resources Services
Administration’s Maternal and Child
Health Bureau, in collaboration with the
National Highway Traffic Safety
Administration.

The National Highway Traffic
Safety Administration’s
(NHTSA) EMS Division assists
states and communities in
reducing and preventing highway crashes, injuries, and
deaths through a variety of
programs, including technical
assistance; research and
administration projects; and
national standard training
programs for prehospital
providers.
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We are pleased to be working with a new EMS Week products vendor this year, Jim Coleman, Ltd., who
is offering several exciting new products to assist you in promoting National EMS Week. Please take a
minute to look through the products they are offering and remember the EMS Week product sales help
fund the development and distribution of these planning kits.

Executive Director
Colin C. Rorrie, Jr., PhD, CAE

For the third consecutive year, we are devoting one day during EMS Week especially to Emergency
Medical Services for Children. On this day — Wednesday, May 21, 2003 — you might want to direct
your activities and events specifically to child safety and injury prevention. A number of handouts have
been designed to support your planning in this area through games, puzzles, and activity sheets.

National EMS Week Project
Robert R. Bass, MD, FACEP
Medical Editor
Rick Murray, EMT-P
Project Director
Allison Esposito
Content Developer
Steve Haley, Steve Haley Design
Kit Designer
Denise Fechner
Administrative Assistant

Dear EMS Week Participants:
n behalf of the American College of Emergency Physicians, I am pleased to present the National
EMS Week campaign kit for 2003. I would like to recognize the contribution and support of the
National Highway Traffic Safety Administration (NHTSA) and the Emergency Medical Services for
Children (EMSC) Program.

O

The EMS Week kit assists in the coordination, planning, and promotion of EMS Week activities in
individual communities across the country with a unified theme and purpose. This year’s EMS Week
theme, “EMS: When It Matters Most,” emphasizes that no matter what the emergency or when it
occurs, be it an injury, automobile crash, heart attack, diabetic emergency, or childbirth, EMS is there
to provide immediate lifesaving care and transportation.
We are very excited about the new look and design to the EMS Week Planning Kit this year. We are
using a magazine format that will make it easier to use as a planning guide with all the pieces contained in one booklet. You will still find all the items you are accustomed to seeing in the EMS Week
kit — the Planning Guide, the Fact Sheets, the sample proclamations, and the sample news releases
— they will just all be contained together instead of as separate pieces in a folder.

I would especially like to thank all of our EMS Week corporate sponsors, Medtronic Physio-Control,
Johnson & Johnson, the Journal of EMS, and Emergency Medical Services magazine, whose support
allows us to provide these materials to you free of charge.
I am confident you will make this year’s EMS Week celebration a success!
Yours truly,
George W. Molzen, MD, FACEP
ACEP President

Last year’s EMS Week poster
was prominently featured on
both the firehouse and
emergency department sets of
the NBC series Third Watch.

National Events
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EMS responders have close
ties with their communities,
and their activities are well
known at the local level.
It is also important to show
appreciation on the
national level, and this
year’s celebrations will
include the American
Ambulance Association’s
11th annual Stars of Life
event, the National Moment
of Silence, and more EMS
Week activities by the
District of Columbia Fire
and EMS Department.

Posters
The 2002 EMS Week poster was featured
in both the firehouse and the emergency
department sets of the NBC television
show Third Watch in April and May
2002. This year’s poster should also
generate a lot of attention and can be obtained
through the enclosed catalog, which highlights
products available through our new vendor,
Jim Coleman Ltd.

2002 Events
American Ambulance Association 2002
Stars of Life
The American Ambulance Association (AAA)
held its 10th annual Stars of Life event on May
5-8, 2002, at the Marriott Metro Center in
Washington, DC. One hundred twelve paramedics, emergency dispatchers, and other
EMS personnel from 34 states were guests of
honor at the event. During the event, the
“stars” spent time meeting with Senators and
representatives from their respective states and
local districts. Speaker Jim O’Connor of Metro
Care Ambulance in New York City gave a presentation on their response to the World Trade
Center attack on September 11. An awards ceremony and dinner gala were also held to hand
out individual awards to the recipients of the
Stars of Life Award. In addition to the award,
AAA presented the 2002 AAA Legislator of the
Year Award to Rep. Amory Houghton (R-NY)
for introducing the Medicare Ambulance
Payment Reform Act (H.R. 3109).

2002 EMS Week Events on the
National Mall
The District of Columbia Fire and EMS
Department (DCFD) joined ACEP to host the
national kick-off of EMS Week on Monday, May
20, 2002, on the National Mall in Washington,
DC, with a press conference and more than 50
fire and EMS exhibitors, and they demonstrated many of their emergency preparedness
capabilities, including their decontamination
unit and rapid HazMat and Foam Unit. ACEP
had a booth at the exposition to provide educational materials to the public on injury prevention topics. Dr. Robert Bass, chairman of
ACEP’s EMS Committee, read a message from
President Bush during the press conference.
After the kick-off, DCFD hosted a weeklong
series of public education events throughout
the city. On Tuesday, DCFD hosted “High
School Seniors Day” at several local schools, at
which they conducted presentations on
bystander care and the dangers of club drugs
and drunk driving. On Wednesday, ambulances
parked at three locations in the city and provided blood pressure checks; this was followed
by “DC Senior Day” on Thursday at the District
of Columbia Armory, where they conducted an
“Are You Okay” program registration drive.
Social events to thank and honor local EMS
providers were held on Friday and Saturday.

The 2002 Stars of Life Award
recipients, 112 EMS providers
from 34 states, strike a pose
before the U.S. Capitol.
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2003 Events
American Ambulance Association
2003 Stars of Life

This 4-day event features a banquet and presentation ceremony to honor the nominated
“stars,” numerous photo opportunities, and a
guided tour of Washington, DC. There will
also be individual meetings with
members of Congress on
Capitol Hill, where the Stars of
Life will deliver important
information to their US representatives and senators on
the value of quality ambulance services as a key
component of an effective
and efficient health care
delivery system.

The AAA will hold its 11th annual Stars of Life
event on May 4-7, 2003, at the Omni
Shoreham Hotel in
Washington, DC. The
guests of honor, or
“stars,” for whom this
tribute is being given are
paramedics, emergency
dispatchers, and other
EMS personnel from various states. These individuals have been nominated by
their peers, who believe they
have displayed extraordinary
bravery, commitment, skill,
and dedication to their
This year’s EMS Week poster is one of
lifesaving work and to the
the many official products available
communities that they serve.
from the Product Guide, pages 13-20.

National EMS
Memorial Service
The National EMS
Memorial Service
announced plans for

Our New EMS Week Vendor: Jim Coleman, Ltd.
We are pleased to be working with a new EMS
Week products vendor this year, Jim Coleman,
Ltd., who is offering some exciting new
products to help promote National EMS
Week. The company can be contacted for
orders at 877-EMS-2003 (877-367-2003)
or on their Web site —
www.JimColemanLtd.com/acep. Royalties
from the sales of EMS Week promotional
items help us provide the EMS Week kits free of
charge. Please take the time to look through the Product Guide for items
that your department paramedics and EMTs would enjoy, and be sure to
order soon to ensure timely delivery. The Product Guide begins on page 13.

the 6th Annual National Moment of Silence to
be observed on Saturday, May 24, 2003, which
coincides with the National EMS Memorial
Service that is held in Roanoke, Va. The
National Moment of Silence offers EMS
providers and agencies across the nation the
opportunity to honor and remember those
members of our nation’s EMS organizations
who have made the ultimate sacrifice and
given their lives in the line of duty.
The National Moment of Silence seeks voluntary participation by all of the nation’s EMS
providers, agencies, and emergency communications centers in observing a moment of
radio silence. The event is timed to coincide
with the moment of silence observed during
the EMS memorial service held annually in
Roanoke. A “suggested script” and instructions for those agencies wishing to participate
may be obtained by contacting the National
Moment of Silence Committee through any of
the following methods. Mail: National Moment
of Silence, PO Box 6604, Carlstadt, NJ 070720604 (include an SASE [#10 or larger] with
your request); e-mail: nmos@nemsms.org;
Web site: http://nmos.nemsms.org
Help Celebrate EMS Week 2003 in
Washington, DC
ACEP will again be joining with the DCFD to
host the national kick-off events in Washington, DC, during EMS Week 2003. Details of
the events will be posted on the ACEP EMS
Week Web site www.acep.org/emsweek as
soon as they are available.

Why We Do It

EMS personnel do more than
respond to emergencies — they
form lasting bonds within their
communities. Here Waxahachie,
Texas, firefighter John Tillery
checks Glen Curry's blood
pressure at the Waxahachie
Senior Citizens Center.
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They’re more than the
people you call when you
have a fire or a medical
emergency. They are the
people who care about
everyone in their
community — they provide
blood pressure checks,
assistance to senior citizens,
instruction in the Heimlich
maneuver and CPR,
information to groups of
schoolchildren, or just a
needed helping hand when
no one else is available.
They are our husbands and
wives, our neighbors, and
sometimes our best friends.
Their actions touch all of us
and show how caring and
giving people can be. They
are emergency medical
services providers, and our
lives are enriched by their
presence.

Order official merchandise from
Jim Coleman, Ltd.
for your
EMS Week
events. See the
Product Guide
beginning on
page 13.

’d do anything to be able to hold the hand of
one of those good-looking firemen!” beams
Dottie Knapp, who enjoys spending time at the
Waxahachie Senior Citizens Center, Inc, in
Waxahachie, Texas. “The only thing that can
disrupt a game of bingo,” says Sandie Sykes,
director of the center, “is a visit from the firefighters from Engine 1.” When a group of four
or five firefighters make their monthly visit to
check the citizens’ blood pressure, everyone
stops what they are doing and forms a line.
“They are extremely popular,” says Sandie.

I

ver. He has also provided instruction to the
staff and volunteers. Sandie used her skill in
February 2003 to save William Vaughn, who
was choking. William calls Sandie a hero, but
the staff at the center, which includes Sandie,
Charlie Martin, and Loretta Stevens, knows who
they consider to be the real heroes.
Jerry Sykes, who is a firefighter and Sandie’s
husband, sums up the belief of all of the members of the Engine 1and 3 firefighter/EMS team
when he says that his day is spent “protecting
the lives and properties of the citizens of
Waxahachie.” In addition to the dangerous
activity of fighting fires, the EMS providers of
Engine 1 have been called on to move a donated piano into the center and to distribute free
produce from the North Texas Food Bank.
Terri Burnam, a volunteer, was very grateful
when a tornado headed directly toward
Waxahachie and the engine company insisted
that the staff members and all willing senior
citizens join a group who had taken refuge at
the fire station. Jerry says, “I’m making a difference in lives around me and it makes me
feel good to know I can help.”

During the 9 years that Sandie has been director, she has seen bonds formed between the
EMS personnel and the senior citizens. Once a
firefighter alerted Sandie to the fact that an
older man had elevated blood pressure and
seemed to have changed in appearance since
the previous month’s visit. “That sort of observation is not possible when you see someone
daily,” says Sandie. In addition, when one of
the center’s most appreciated volunteers did
not show up for the 6 AM coffee, Sandie alerted
the firefighters, and two members went to his
house to check on him. It turned out that he
had fallen, and the
EMS personnel were
able to provide
immediate assistance.
“They are wonderful,” says Sandie; she
is especially appreciative of firefighter
Loyd Junkin, who
It takes a unique set of skills to be a firefighter.
taught her to perform
Waxahachie firefighters assist with moving a
the Heimlich maneudonated piano to the senior citizens center.

The close interaction
between EMS providers
and the community in
Waxahachie is an
example of the relationships that exist in
communities and that
have led to nationwide
expressions of acknowledgment and gratitude
for all EMS personnel.

James Sachs of the United
States Public Health
Service shares his experience with Ground Zero
and the impact the event
had on EMS systems in
New York City.

B

lood pressure checks can be hosted
at your local EMS station, fire
station, shopping malls, pharmacies, or
senior citizens centers. The American
Heart Association has literature on the
dangers of high blood pressure that can
be distributed. Offering free blood pressure checks for the public throughout the
year is an excellent public relations tool
for your department.

ebecca Jones reports that Texas Governor
Rick Perry formally recognized EMS
Week, and the employees of Rural/MetroMedstar in Fort Worth, Texas, celebrated the
week by letting the EMS personnel know how
much they were appreciated. Supervisors
demonstrated their appreciation for their
employees by sponsoring activities for the
personnel and their families, including a
breakfast and a barbecue. In Rockwall, Texas,
Rockwall County EMS also let the personnel
know how much they were appreciated. In
addition to a barbecue for the employees, the
responders felt this was the time to educate
the community on what the EMS personnel
provide and on how to activate the system.
The EMS providers conducted courses on
pediatric CPR and held a child car seat checkup/child safety fair.

R

EMS providers have found many ways
to involve the community, including
government proclamations and weeklong celebrations.
ommunity service is especially important
to John Kirwin and Davey Martin, the
paramedics of Grand Isle Volunteer
Emergency Services in Grand Isle, Louisiana.
John and Davey work with the town’s fire
department, rescuers, and first responders to
provide 24-hour emergency response. In
addition, during EMS Week 2002, John
continued their tradition of caring for the
community by providing information on EMS
providers to all of the children in the Grand
Isle School. He organized a picture-drawing

C
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contest that emphasized safety issues involving
street crossing, use of knives, swimming in
the Gulf, fire, seatbelts, and approaching
emergency vehicles. Local businesses provided prizes and helped to make the project a
success. John considers it an honor to serve
his community and is to be commended for
getting so many groups involved in the vital
work of EMS personnel.

helmets that could be purchased at a reduced
price.
he Durham First Responders in Durham,
Maine, celebrated 5 years of service with
an open house that included tours of their
newly renovated station. Their equipment
included a new boat that was provided
through a grant from The Stephen and Tabitha
King Foundation. The open house concluded
with a magic show. The first responders also
visited the school and provided multiple
activities for the children, including safely
lessons, an ambulance tour, handouts, a
poster contest, and a pizza party.

T

n San Luis Obispo County, California, EMS
Appreciation Day was sponsored by Tenet
Health System, San Luis Ambulance Service,
Vista Hospital System, Cambria Community
Healthcare District, Cuesta College, California
Emergency Physicians, the county
fire chiefs, and San Luis Obispo
County EMSA to recognize the outstanding work performed yearround by EMS personnel. The 120
responders who attended the lunch
and award ceremony heard lectures
on Ground Zero, local preparedness, and the provision of care in
regions of conflict. The information
they learned will help them to better
Durham, Maine
serve the community.

I

he Norton County EMS in Norton, Kansas,
planned a 5-day celebration designed to
involve the community at many levels. The
week started with CPR classes, and an open
house was hosted. Among those to meet the
public were members of law enforcement and
the fire department and county health department and hospital personnel. Activities were
designed for the entire family. The week
ended with a bicycle rodeo that included

T

n Kiester, Minnesota, Kiester Ambulance
planned a weeklong celebration designed to
inform the citizens of their services. The
responders distributed seatbelt safety
brochures around their town. In addition,
many activities were planned for children,
including a coloring contest, a safety video,
and a demonstration with crash test dummies.
The week ended with an open house to honor
their 42 years of service.

I
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Alert the Media!
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Press releases, public
service announcements,
radio promos, television
spots, and newspaper
articles — the success of
your celebration depends
on getting the word out to
all of the citizens. Use this
campaign kit to reach
everyone in your community. Be persistent and
creative!
EMS Week is the time to
highlight how EMS makes a
difference in your community. This can be done
through educational
programs that teach injury
prevention and health
awareness, as well as
recognition programs for
local EMS personnel and
heroes.

ar seat checks can be planned for
your local hospital or shopping mall.
You could combine this event with local
programs to provide free or loaner car
seats to those who cannot afford them.
EMS providers can work with the local
police department to set up car seat compliance checkpoints to provide literature
on the dangers of not using car seats or
seatbelts.

We have help for you! The tools in this
campaign kit will help you plan local
activities that meet the unique needs
of your community by educating
children and adults through safety
and health programs, showcasing the
accomplishments of the past, and
raising vital support for the future.
The 2003 National EMS Week theme —
EMS: When It Matters Most — emphasizes that no matter what the emergency or when it occurs, be it an
injury, an automobile crash, a heart
attack, a diabetic emergency, or childbirth, EMS paramedics and EMTs are
there to provide immediate life-saving
care and transportation. As you plan
this year’s EMS Week events, you
should keep in mind the following
goals and plan activities that:

he key to a successful campaign is getting
the word out. Brian Owen of Mattoon EMS,
Mattoon, Wisconsin, reports that their open
house was attended by 225 of the village’s 400
citizens! The Marion County Rescue Squad,
Fairmont, West Virginia, used a multimedia
approach, including television coverage of
their open house and statistical information, a
state proclamation by Governor Wise, and the
distribution of ACEP EMS Week logos and planning packets to multiple agencies and hospitals.

T

any EMS groups found the media eager
to help them promote their activities.
The Vancouver Fire Department, Vancouver,
Washington, conducted a cardiac event demonstration that was televised to the community via
the local cable television station. Memorial
Hospital Ambulance Service, Jasper, Indiana,
ran a public service

M

• Educate the public about the EMS
system and its appropriate use
• Educate the public about injury prevention and health awareness with
topics appropriate for both adults
and children
• Show appreciation for the contributions of every member of the EMS
team

Order your official EMS
Week 2003 merchandise
online at:
www.JimColemanLtd.com/acep
or order by phone at
1-877-EMS-2003 (1-877-367-2003)
24 hours a day

This kit provides a fact sheet entitled
“What Is EMS,” sample news releases,
public service announcements and
print ads, proclamations for EMS Week
and EMSC Day, logos and clip art, and
information and activities for kids.

Porter and Littleton Adventist Hospitals in Denver,
Colorado chose EMS Week for the debut of this
attractive EMS newsletter.

The “Read to Your Hero” event at the Martin
County, Florida libraries during EMS Week
attracted the attention of The Stuart News.
Here Serena Jurewicz, 8, and Martin County
firefighter Marty Shell listen as Jennifer
Walker, 8, reads to them.
Photo provided by Deborah Silver of The Stuart News.
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announcement in the local newspapers to
publicize their bicycle safety course that they
held at Wal-Mart. Willmer Ambulance,
Willmer, Minnesota, members used a radio
open microphone, public service announcements, and flyers placed in hospitals and business, and a live radio broadcast during the
event to get out the word about their open
house. In Palatka, Florida, the Palatka County
EMS paramedics and EMTs promoted their
activities, which included a car seat safety
check-up and first aid and CPR demonstrations, through a radio interview on WPLK and

a front-page article in the Palatka Daily
News. The Huntington Community First
Aid Squad, Huntington, New York,
sponsored a public service television
broadcast on a day in the life of an EMS
volunteer and placed a display in the public
library. Two articles were published in the
Briscoe County News to make the community
aware of the activities, which included bicycle
safety information, conducted by the Silverton
Volunteer Ambulance Service, Silverton, Texas.
In Greenfield, Iowa, the mayor signed a
proclamation, and Adair County Free Press

Don’t Forget to Reward Yourself!
EMS Week is also the time to acknowledge the previous year’s hard work and
accomplishments. In addition to radio spots to highlight and educate the public
about EMS Week, the University of Virginia Department of Emergency Medicine,
Charlottesville, Virginia, sent a certificate of appreciation and a certificate for a
free gift to the more than 1500 EMS providers in their area. Because EMS Week
is in May, it’s a perfect time for EMS personnel paramedics and EMTs and their
families to spend a well-deserved day at a picnic or barbecue, and many groups
did so. Western Alliance Emergency Services, Troy, Pennsylvania, ended off a
successful and busy EMS Week with a picnic on Thursday, movie passes on
Friday, and a roller skating party on Saturday night for all EMS personnel and
families. Littleton Adventist Hospital, Denver, Colorado, CEO David Crane
showed his appreciation for the fire and ambulance personnel of Porter and
Littleton EMS by serving them homemade burritos! Westerlo Rescue Squad,
Westerlo, New York, made sure that “their own special people” were thanked at
the dedication of their new squad building. And the registered nurses of
Oconomowoc Memorial Hospital, Oconomowoc, Wisconsin, provided treats to
the EMS personnel paramedics and EMTs on all three shifts during EMS Week.

Memorial Hospital of
Jasper, Indiana honored their awardwinning EMS personnel with this newspaper ad
during EMS Week 2002.

reported on the EMS Week celebration of
Adair County Ambulance. And to promote the
ambulance tours and demonstrations at local
schools conducted by, Camden Clark Hospital
EMS, Parkersburg, West Virginia, the city
council and county commission issued
proclamations, and the EMS manager
appeared on WTAP’s “Daybreak” television
program.

EMS of Sussex County, Delaware sent out this
press kit to announce EMS Week, complete with
press releases, public service announcements,
fact sheets, schedules, and contact information.

A

nother way to protect the children in your community is to offer Babysitter’s Classes.
There is no worse panic a babysitter can experience than suddenly being faced with
an emergency and not knowing what to do. Imagine a teenager faced with a child who
has swallowed a cleaning fluid, received a severe cut, developed a high fever, or any of
dozens of possible crises. You may decide to develop handouts covering some of the more
common first aid situations you include in your course. A sample list of items you may
want to include are: • Important telephone numbers (fire, police, EMS, poison control,
parent’s number, family physician, etc) • Emergency Treatment Authorization Forms
• CPR training • What to do in case of a fire and fire prevention • First Aid for burns, cuts,
poisoning, broken bones, seizures, drowning, SIDS, and fever.

Cater to Kids!
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Riding your bike with a
helmet, swimming with
flotation devices and in a
safe area, riding in the car
with a car seat or seatbelt,
getting out of the way of
an emergency vehicle, and
being able to call 911 if a
medical emergency should
occur in your presence —
there are so many reasons
that children should be
aware of EMS providers
and of the important
services they provide. And
there are many ways for
children to have fun while
they become aware!

Official EMS Week
2003 merchandise
especially for
children can be
found on page 17.
Remember that
most official
EMS Week 2003
items can be
personalized
with the name or logo of
your facility or organization.

Emergency Medical Services for Children
Program

A bike safety fair in Sussex County, Delaware.

he Emergency Medical Services for
Children (EMSC) Program joins the
American College of Emergency Physicians for
the third year in celebrating EMS Week, May
18 through 24, 2003, and EMSC Day, May 21,
2003. This campaign kit provides a proclamation for EMSC Day. In addition, EMSC provides
a ready-to-distribute fact sheet, which features
10 tips on how to prepare for a pediatric medical emergency, as well as activity sheets for
children.

T

EMS Responders Visit Classrooms
any EMS responders visited classrooms
to teach children about safety. General
Schuyler EMS, Schuylerville, New York, paramedics and EMTs took classes of children on
an ambulance tour and passed out Junior
Paramedic stickers. Cannon County EMS,
Woodbury, Tennessee, crews went to the
schools to acquaint the children with what
EMS is and what EMS responders provide.

M

Guttenberg Ambulance, Guttenberg, Iowa,
conducted school tours and provided EMS
trivia games.
Balloons, Coloring Contests, and Hot Dogs!

ids love them, and they help to provide a
festive atmosphere in which to teach children about more serious issues. Many groups
held an open house and provided activities for
children. Thorne Bay EMS, Thorne Bay,
Arkansas, responders held a
children’s day that focused on
bicycle and water safety and
poison control, and they gave
out balloons, magnets, and
poison control telephone
number lists. Carbondale and
Rural Fire Protection District,
Carbondale, Colorado, set up
a demonstration booth at a
local store and provided balloons, comic books, and
brochures to children.
Coloring contest results from Grand Isle, Louisiana.

K

Kids love “hands on”
demonstrations. Here a
North Pole, Alaska firefighter shows a youngster
the proper technique for
handling the firehose.
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Washington County EMS, Washington, Iowa,
held a poster contest in honor of EMSC Day.
Child Car Seat Check-ups
ockwall County EMS, Rockwall, Texas,
conducted free child car seat check-ups
as part of their child safety fair. Vancouver
Fire Department, Vancouver, Washington, held
their Safe Kids Car Seat Inspection as part of
the EMS Week celebration.

R

Bicycle Safety
any EMS groups emphasized bicycle
safety and the importance of wearing a
helmet. Goshen Volunteer Ambulance

M

Company, Goshen, New York, provided a bicycle rodeo with assistance from the Village of
Goshen Bicycle Police Officers. General
Schuyler EMS responders presented an equipment demonstration of a factitious bicycle
accident. Silverton, Texas, school nurse/EMT
Lana Burson showed the schoolchildren a
video on bicycle safety and distributed bicycle
safety activity sheets from last year’s campaign
kit. Western Alliance Emergency Services,
Troy, Pennsylvania, gave out some free bicycle
helmets. First Care Medical Services, Fosston,

M

ake an impression on teen drivers with a Drunk Driving
Awareness Program. Prom, graduation, holidays… more
and more teens are making alcohol a part of their celebrations.
Each year, more than 17,000 people are killed by drunk drivers.
Consider these sobering facts when teens mix alcohol and driving:
• In 2000, 30% of drivers ages 15 to 20 who died in motor vehicle
crashes had been drinking alcohol.
• Analysis of data from 1991–1997 found that
more than one in three teens reported they had
ridden with a driver who had been drinking
alcohol in the past month. One in six reported
having driven after drinking alcohol within the
same one-month time period.

Minnesota, held a short
presentation on bicycle
safety, handed out coloring books, and also gave away some bicycle
helmets.
Driving Safety
lorida Fire Department Rescue, Florida,
New York, conducted children’s fingerprinting and held a mock accident in conjunction with a local high school’s Students
Against Drunk Driving club. Norton County
EMS, Norton, Kansas, paramedics and EMTs
conducted a mock drill with an extrication
from a wrecked vehicle using the Jaws of Life.

F

Some of the best programs have a wrecked car set up with students
acting as victims. Police, fire and EMS units all response code 3 as
the entire student body looks on. Police officers arrest the teen
drunk driver. The fire department uses the Jaws of Life to free
trapped victims. The EMS crews rush to treat the severely injured
students while covering the bodies of the ones that didn’t survive
with a sheet for all to see. Teachers and counselors can discuss what they saw during a student
assembly following the program.
This program can have a drastic impact on the
students. Be aware of the needs of students who
may have experienced the death of a loved one
or friend from an actual drunk driver.

EMS providers can contact local wrecking companies are often willing to provide cars that had
been involved in actual drunk driving accidents.
These cars can also be put on display at schools
• An alcohol-related motor vehicle crash kills
Arlington, Texas EMS personnel
and other public areas to allow the EMS personsomeone every 30 minutes and nonfatally
work to save the “victim” of mock
nel to simulate a rescue and to provide a safety
injures someone every two minutes.
drunk driving accident while
messages about the deadly consequences of
“Grim Reapers” look on.
A great way to demonstrate the deadly effects of
drinking or using drugs while driving. You can
drinking and driving is to plan a mock drunk driving accident at
also expand your message to include the dangers of speeding, and
your local high school. You will want to involve the police and fire
of not wearing a seatbelt.
department as you plan your program.
• In 2000, among teen drivers who were killed in
motor vehicle crashes after drinking and
driving, 80% were unrestrained.

C

onsider offering a safety program in watercraft and boat
safety if your community is near a body of water. May is
an excellent time to offer a boating safety check and to inform
the public of local boating laws. Contact your local US Coast
Guard station, state game warden, or lake patrol office to
coordinate your watercraft/boating safety program. Local boat
dealers or marinas are possible sources for funding. Provide a
checklist for the presence of life jackets (in good condition), fire
extinguishers, flares, a first aid kit, and other safety equipment.
Safe Boater stickers or awards could be distributed.

Be Creative!
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This is the time to give it all
you’ve got! Your only limit
is your imagination.
Enthusiasm generates
creative and innovative
ideas. Brainstorm among
your crew members, and
reach into the community
to see what is available.
Any idea that attracts
positive attention is a
winner, and EMS groups
around the country proved
that last year.

Show Off Your Equipment!
any EMS groups displayed their ambulances and provided tours for schoolchildren. Mattoon EMS responders, Mattoon,
Wisconsin, took classes of children on tours of
their rescue truck and ambulance, as did
Camden County Hospital EMS personnel in
Parkersburg, West Virginia, and General
Schuyler EMS personnel, Schuylerville, New
York.

M

Young
Young Ryan
Ryan Cox
Cox gets
gets an
an up-close
up-close look
look at
at
Sussex
Sussex County,
County, Delaware’s
Delaware’s EMS
EMS helicopter.
helicopter.

celebration held by First Care Medical
Services, Fosston, Minnesota. Med Star
Aeromedical crew landed their craft for the
Hustontown, Pennsylvania, Volunteer Fire
Company presentation at Forbes Road
Elementary School.
The Westerlo Rescue Squad, Westerlo, New
York, kicked off their EMS Week celebration
with a dedication of their new squad building.
Norton County EMS, Norton, Kansas, conducted a mock extrication from a wrecked vehicle
with use of the Jaws of Life as their open house
finale.
Include the Community
ocal businesses are often willing to donate
items to be used as prizes for contests or
raffles. Your group can also enlist the aid of
local entertainers and restaurants. And many
local volunteer groups are willing to provide
organizational skills. In Troy, Pennsylvania, the
Troy Community Hospital Auxillary, the Rialto
Theatre of Canton, and Charlie’s Restaurant
helped make Western Alliance Emergency
Services’ week-long celebration a success. In
addition, the band Double Take provided
entertainment for the opening day events.

L

Rescue medical helicopter landings and drills
were well received. Merit Care Life Flight from
Fargo, North Dakota, presented a class at the

You can order official
EMS Week 2003
products from
Jim Coleman, Ltd.
by check,
by phone at 1-877-367-2003,
online at
www.JimColemanLtd.com/acep,
or by purchase order. See page
20 for ordering details.

A

great way to celebrate EMS
Week and an excellent public
relations tool for your department
is to offer free CPR classes to the
public. You may be able to work
with your local Red Cross or
American Heart Association affiliate to arrange books, mannequins and instructors.

Moon Walks,
Massages, and
More
he Maitland Fire
and Rescue,
Maitland, Florida,
responders were
determined to provide something for

T

This ambulance display
from the Marion
County, West Virginia,
Rescue Squad includes
information on the cost
of EMS equipment.
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school in the fire
engine! And for those
who needed more
entertainment, senior citizens provided line
dancing and Tai Chi demonstrations.
Paul Trusty, Director of Clinical Services for
MedStar of Fort Worth, Texas, looks for a napkin
after an encounter with one of his employees.
MedStar personnel paid a dollar for whipped
cream pies and the privilege of throwing them at
their supervisors and managers.

everyone at their celebration. To attract visitors to their health screenings, safety information handouts, and display on poisons and
medicine “look-a-likes,” the responders provided massages by a licensed massage therapist and snow cones and pizza. In addition to
CPR and automated external defibrillator
demonstrations, the public enjoyed a moon
walk and an obstacle course. When not
engaged in child fingerprinting and fire
engine tours, children ate popcorn and drew
posters of EMS paramedics and EMTs — the
winner of the poster contest received a ride to

Mascots and Jell-O® Brains
infield Area EMS, Winfield, Kansas,
paramedics and EMTs used their
mascot, Bear-A-Medic, to relate to children
and found him to be very popular. And the
North Pole Fire Department, North Pole,
Alaska, displayed Jell-O® “brains” to make a
point with their bicycle safety program
entitled “Don’t Thump Your Melon”! These
responders also allowed the public to try
medical procedures on their mannequin and
held a bunker drill contest.

W

Whipped Cream Pies and Bike Rides
ural/Metro-MedStar, Fort Worth, Texas,
sold whipped cream pies to their paramedics and EMTs, who then threw them into
the face of the supervisor and manager of
their choice! The money received from the
sale of the pies was then won in a raffle.

R

T
An assortment of melons and Jell-O® “brains”
make a point about the importance of protective
headgear at this display from the North Pole,
Alaska fire department’s open house.

Huntington Community First Aid Squad,
Huntington Station, New York, held a 20-mile
ride-along with Boston paramedics and EMTs
to promote their bicycle safety message.

A participant in the North Pole, Alaska
Fire Department’s bunker drill.

he Seatbelt Convincer is a device that simulates a motor vehicle crash at
approximately 5 mph. This is accomplished by strapping passengers into a cart
with a seatbelt and shoulder harness and propelling them down a ramp to an abrupt
stop. The demonstration is intended to encourage the use of seatbelts by allowing
individuals to experience a simulated traffic crash with a properly worn seatbelt,
providing participants with a better understanding of the potential dangers associated
with driving without seatbelts. An excellent exhibit for both children and adults, many
states have a seatbelt convincer you can use free of charge. Contact your state
automobile dealers association, state department of transportation, state police
department, or state safety association for more information on obtaining the use of a
seatbelt convincer locally.

NHTSA Has Support Material for Your Safety Campaign
mong other activities, the National Highway Traffic Safety Administration (NHTSA)
helps states and local communities reduce the threat of drunk drivers; promotes the
use of safety belts, child safety seats, and air bags; and provides a range of consumer
information on motor vehicle safety topics.

A
Information
and Resources
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Health and Safety Web Sites
Bicycle Helmet Safety Institute
www.bhsi.org
FEMA for Kids
www.fema.gov/kids/index.htm
The Foundation for Spinal Cord
Injury Prevention, Care & Cure
www.fscip.org
Foundation for Aquatic Injury
Prevention
aquaticisf.org
Healthfinder
www.healthfinder.gov
Injury Prevention Web
www.injuryprevention.org
Internet Primer on NIH Healthy
Web Sites
www.recgov.org/nih-hr/nih-community.html
KidsHealth
www.kidshealth.org
Mothers Against Drunk Driving
www.madd.org
National Center for Injury
Prevention and Control
www.cdc.gov/ncipc/ncipchm.htm
National Institute of Mental Health
http://www.nimh.nih.gov
Safe Kids
http://www.safekids.org
Southeast Center for Agricultural
Health and Injury Prevention
www.mc.uky.edu/scahip
Students Against Destructive
Decisions! (also Students Against
Driving Drunk)
www.saddonline.com
TRAUMA.ORG
www.trauma.org/injury
US Consumer Product Safety
Commission, Pool and Spa Safety
www.cpsc.gov/cpscpub/pubs/
chdrown.htm
Vince and Larry’s Safety City
www.nhtsa.dot.gov/kids

For more information on support material available on the following topics, contact the
NHTSA at http://www.nhtsa.dot.gov or at 888-DASH-2-DOT (888-327-4236). For the
hearing impaired, the TTY number is 800-424-9153.

Buckle Up America
“Youngsters are at greater risk of severe injury
or death when they’re involved in a crash while
riding in the front seat,” says NHTSA
Administrator Jeffrey W. Runge, MD. Although
restraint use among young children rose to a
record level in 2002, many young children
continue to ride in the front seat.
At the NHTSA Child Passenger Safety Week
Web site, a Proper Child Safety Seat Use Chart
is provided. At their Child Safety Seats site, a
list of new child restraints and features, new
vehicles and child safety features, and proper
tips for installing and using child safety
restraints are given. You can find State
Legislative Fact Sheets for different child
passenger safety issues. In addition, a oneminute safety seat checklist, a child safety seat
dictionary, child safety seat registration forms,
and information on child passenger safety
training programs are given.
www.nhtsa.dot.gov/people/injury/childps

Injury Prevention
Through education, enforcement, outreach
and legislation, NHTSA’s bicycle safety program goals are directed toward reducing bicycle injuries and fatalities.
NHTSA’s EMS Division develops and
enhances comprehensive EMS systems to care
for the injured patients involved in motor
vehicle crashes.
The mission of the Impaired Driving
Division is to develop partnerships to cooperatively save lives, prevent injuries, and reduce
traffic-related health care and economic costs
resulting from impaired driving (alcohol and
other drugs).

NHTSA’s motorcycle safety initiatives focus on
comprehensive programs that prevent crashes,
prevent injury when a crash occurs, and reduce
the seriousness of injury after a crash.
NHTSA provides support to enact new and
improve existing graduated driver licensing
laws pertaining to young novice drivers.
NHTSA’s pedestrian safety programs are
directed toward reducing pedestrian injuries
and fatalities.
NHTSA’s school bus safety program works to
educate school bus drivers, students, and other
motorists about safe behavior that reduces the
risk of being involved in a school bus–related
crash. www.nhtsa.dot.gov/people/injury/
Early Defibrillation Programs
The National Center for Early Defibrillation
(NCED) at the University of Pittsburgh is a notfor-profit information resource and advocacy
center dedicated to improving survival from
sudden cardiac arrest. They provide information on finding funds to support the implementation and maintenance of AED (automated
external defibrillation) programs in the community. In addition, free guides, videos, fact
sheets, a Power Point presentation, and toolkits, including Heart Safe and EMS toolkits from
Medtronic Physio-Control, can be ordered
For more information, contact
National Center for Early Defibrillation
University of Pittsburgh
230 McKee Place, 4th Floor, Suite 911
Pittsburgh, PA 15213-4910
http://www.early-defib.org
1-866-AED-INFO toll-free, 412-647-2694 direct
Fax: 412-647-1111
E-mail: info@early-defib.org

EMS1 Ceramic Mug
A bright, vivid reproduction of the EMS Week logo is featured on this 11 ounce
white ceramic mug. Microwave safe.
Quantity and price:
1-35: $4.99 36-71: $4.25
72-144: $3.50 145+: $3.25
Logo personalization
minimum: 72 $45 setup

Product Guide
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EMS2 5" Flyer
5" Flying disk will provide hours of entertainment for
kids and adults.
Quantity and price:
1-99: $1.29 100-249: $1.19 250-499: $1.15
500-999: $1.09 1000+: $0.99

EMS 3 White T-Shirt
This heavyweight 5.6-oz. 100%
pre-shrunk cotton shirt will
hold up over time and feels
great. Built with seamless ribbed collar
and doubleneedle
stitched
hemmed sleeves
and bottom for
better wear. Features
2-color EMS Week logo.
M, L, XL, XXL (add $2.00 for each XXL),
XXXL, (add $4 for each XXXL)

Logo personalization minimum: 350 $40 setup

Quantity and price:
1-35: $10.99 36-71: $8.99 72-144: $7.99
145+: $7.50
Logo personalization minimum: 36
$40 setup

EMS4 Navy T-Shirt

Jim Coleman, Ltd. is the official
product supplier for EMS Week 2003.

100% pre-shrunk heavy-weight cotton t-shirt
features subtle EMS week logo. M, L, XL, XXL
(add $2 for each XXL), XXXL (add $4 for each XXXL)
Quantity and price:
1-35: $13.95 36-71: $9.99 72-144: $8.99 145+: $8.75
Logo personalization minimum: 36 $40 setup

EMS6 EMS Autocup

EMS5 Pocket Knife
4" linerlock pocket knife with serrated
blade to stay sharp. Rubberized non slip
grip with clip and nylon pouch. Boxed.
Lock-back feature protects against unexpected closures. Engraved logo on
blade.
Quantity and price:
1-99: $6.99 100-249: $6.49
250-499: $5.99 500-999: $5.75
1000+: $5.49
Logo personalization minimum: 100
$40 setup

Insulated mug is
perfect for keeping drinks hot or
cold. Features
drink through
lid. 22 ounce
capacity.
Quantity and
price:
1-99: $3.99
100-249: $2.99
250-499: $2.49
500-999: $2.45
1000+: $2.39
Logo personalization minimum: 200
$40 setup

EMS7 Die Cast Ambulance
Highly detailed die cast metal vehicles include
plastic detailing like windshields, emergency
lights, seats and easy rolling wheels.
Scale Size -1:64 Actual Size -2 3/4” long
Quantity and price:
1-99: $4.99 100-249: $4.50 250-499: $3.99
500-999: $3.75 1000+: $3.49
Logo personalization minimum: 100 $40 setup

EMS8 Buttons
This button is a wonderful way to
promote the “EMS - When It
Matters Most” theme
Quantity and price:
Package of 10: $5.99 each
Logo personalization minimum:
75 packages $40 setup

Product Guide
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EMS9 Ambulance T-shirt

EMS10 Thermos

This 100% pre-shrunk heavy-weight
cotton t-shirt features our exclusive
“EMS - When It Matters Most”
ambulance logo.

Insulated brushed stainless steel
0.5 liter (16 oz.) vacuum bottle.
Keeps liquids hot or cold for
hours. Equipped with a single
“push and pour” system to
make it easy to use, even with
one hand!

Quantity and price:
1-35: $10.99
36-71: $8.99
72-144: $7.99
145+: $7.50

Quantity and price:
1-99: $12.99 100-249: $12.49
250-499: $11.99 500-999: $11.49 1000+: $10.99

Logo personalization minimum: 36
$40 setup

Logo personalization minimum: 72 $50 setup

Order
Order your
your official
official EMS
EMS Week
Week
2003
2003 merchandise
merchandise online
online at:
at:
www.JimColemanLtd.com/acep
www.JimColemanLtd.com/acep
or
or order
order by
by phone
phone at
at
1-877-EMS-2003
1-877-EMS-2003 (1-877-367-2003)
(1-877-367-2003)
24
24 hours
hours aa day
day

EMS12
Compass Carabiner
Combining a metal carabiner
and a compass makes this a very
handy item. Comes in black gift
box.

EMS11 Tape Measure

Quantity and price:
1-99: $5.99 100-249: $5.75
250-499: $5.49 500-999: $5.25
1000+: $4.99

This handy 6-ft. tape includes locking
mechanism, metal tape, metal clad case,
and a belt clip. Gift box included.
Quantity and price:
1-99: $4.99 100-249: $4.50
250-499: $3.99 500-999: $3.75
1000+: $3.49

Logo personalization minimum:
100 $40 setup

Logo personalization minimum: 100
$40 setup

Stadium Cups
16 oz. plastic cup will hold your favorite
cold beverage.
Quantity and price:
1-99: $0.99 100-249: $0.79 250-499: $0.59
500-999: $0.55 1000+: $0.52
Logo personalization minimum: 250
$40 setup
EMS13 EMS Stadium Cup
EMS14 Real Life Heroes Stadium Cup

EMS15 Waving Flag Lapel Pin

EMS16 Ribbon Lapel Pin

Show your pride in the USA with this
3/4” lapel pin with butterfly clutch backing.

1" Brass ribbon pin in red, white and blue
with epoxy dome, military clutch backing and
individually polybagged.

Quantity and price:
1-24: $1.25 each 25+: $0.99 each

Quantity and price:
1-24: $1.25 each 25+: $0.99 each

No Personalization

No Personalization
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EMS17 Sport Shirt
100% preshrunk gray cotton shirt is
comfortable and long lasting.
Features EMS week logo screen
printed in red. M, L, XL, XXL
(add $2.00 for each XXL), XXXL
(add $4.00 for each XXXL)
Quantity and price:
1-35: $15.99 36-71: $14.99
72-144: $14.49 145+: $13.99
Logo personalization minimum: 36
$40 setup
Jim Coleman, Ltd. is the official
product supplier for EMS Week 2003.

EMS18
Squeeze L.E.D. Lite by Garrity®
This squeezable light will last a lifetime shining
a bright red beam. Replaceable batteries last
up to 24 continuous hours. Helpful for locating
items in a purse or inserting keys into locks at
night. Simply squeeze to activate the light.
Lifetime warranty. Includes 1.5 volt batteries.
Quantity and price:
1-99: $2.49 100-249: $2.25 250-499: $1.99
500-999: $1.89 1000+: $1.85
Logo personalization minimum: 300 $40 setup

EMS19 Insulated Water Bottle
32 oz. water bottle with push pull lid includes
foam insulation to keep drinks cold.
Quantity and price:
1-99: $4.99 100-249: $4.75 250-499: $4.50
500-999: $3.95 1000+: $3.75
Logo personalization minimum: 100 $40 setup

EMS20
Ambulance Shaped Stress Reliever
Need stress relief? This foam ambulance
relieves stress with a squeeze.
Quantity and price:
1-99: $3.99 100-249: $3.75 250-499: $3.59
500-999: $3.35 1000+: $3.25
Logo personalization minimum: 100 $40 setup

EMS21 Embroidered Baseball Hat
Heavyweight 100% cotton black twill hat with embroidered EMS Week logo
features adjustable antique bronze buckle, 6-panels and pre-curved visor.
Quantity and price:
1-99: $8.99 100-249: $8.49 250-499: $7.49 500-999: $6.99 1000+: $5.99
Logo personalization minimum: 72 Setup TBD

EMS22 Carabiner Key Holder
3" carabiner hooks are rugged and perfect for
attaching to belt loops.
Quantity and price:
1-99: $3.99 100-249: $3.49 250-499: $3.25
500-999: $2.99 1000+: $2.49
Logo personalization minimum: 200
$40 setup

Product Guide
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EMS23
Real Life Heroes T-Shirt
This heavyweight 5.6-oz. 100%
pre-shrunk cotton shirt will
hold up over time and
feels great. Built
with seamless
ribbed collar
and double-needle
stitched hemmed
sleeves and bottom for
better wear. Features
2-color EMS Real Life Heroes
logo.
M, L, XL, XXL (add $2.00 for each XXL),
XXXL, (add $4 for each XXXL)
Quantity and price:
1-35: $10.99 36-71: $8.99 72-144: $7.99
145+: $7.50
Logo personalization minimum: 36
$40 setup

EMS24
Collapsible Koozie
This insulator will keep 12
ounce cans cool. Folds flat.
Quantity and price:
1-99: $1.49 100-249: $1.45
250-499: $1.29 500-999: $1.19 1000+: $1.15
Logo personalization minimum: 300 $40 setup

Order your official EMS Week 2003 merchandise online at: www.JimColemanLtd.com/acep
or order by phone at 1-877-EMS-2003 (1-877-367-2003) 24 hours a day

EMS25 Koozie
Insulator will maintain a 12 oz. beverage can
temperature of 40 degrees or below for 35
minutes, or 3 times longer than a can without
a Koozie.
Quantity and price:
1-99: $1.99 100-249: $1.75 250-499: $1.49
500-999: $1.35 1000+: $1.25
Logo personalization minimum: 150 $40 setup

EMS26 Blinking Button

EMS27 Lunch Cooler

This is a real “flashy” button. Features
blinking red light atop ambulance.
Includes battery.

Fully insulated 6-pack cooler features zippered front pocket,
open mesh back pocket, adjustable shoulder length carrying handle,
reinforced bottom.

Quantity and price:
Package of 10: $14.99 each

Quantity and price:
1-99: $6.99 100-249: $5.99 250-499: $5.75 500-999: $5.50
1000+: $5.49

Logo personalization minimum: 1,000
$40 setup

Logo personalization minimum: 50 $40 setup

EMS28 Junior Paramedic Badge

EMS29 Crayons

2-1/8" x 2-1/2" plastic badge with kid-safe clip-back will
be worn with pride by all. Package of 50.

Package of 4 crayons will be the perfect
partner when handing out coloring books.

Quantity and price:
1-9 packages: $59.95 10+ packages: $49.99

Quantity and price:
1-99: $0.75 100-249: $0.65
250-499: $0.45 500-999: $0.39
1000+: $0.35

Logo personalization minimum: 10 packages
$40 setup

No personalization
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Coloring Books
Titles available include A Trip to the
Emergency Center, EMTs Help Save Lives,
Learn About 911, and Know Your
Emergency First Aid. 16 pages in each book.
Quantity and price:
1-99: $0.99 100-249: $0.95 250-499: $0.65
500-999: $0.55 1000+: $0.49
Logo personalization minimum: 500
$40 setup
EMS30
EMS31
EMS32
EMS33

Trip to Emergency Center
EMTs Help Save Lives
Learn About 911
Know Your Emergency First Aid

Jim Coleman, Ltd. is the official
product supplier for EMS Week 2003.

EMS35
Junior Paramedic Badge Stickers
Kids will enjoy these 2" x 2-1/2" badges
with adhesive backing. Gold badge with
black imprint. Package of 100.
Quantity and price:
1-9 bags: $24.49 each 10+ bags: $19.99 each
No personalization

EMS34 ID Kit
This attractive record keeper folder includes an ink strip for fingerprinting and moist towelette for easy clean-up. Space for photo
and identification notes on back. Designed for children or adults.
Quantity and price:
1-99: $1.49 100-249: $1.39 250-499: $1.29 500-999: $1.19
1000+: $1.10
Logo personalization minimum: 250 $40 setup

EMS36
EMS Week Tattoo
Generate excitement while
delivering the EMS Week theme.
Temporary tattoos, wash off with
soap and water. Package of 50.
Quantity and price:
Package of 50: $16.50 each
No personalization

EMS37 Ambulance Magnet
1-3/8" x 2-7/8" magnet features one-color
EMS week logo.

Product Guide

Quantity and price:
1-99: $0.75 100-249: $0.70
250-499: $0.65 500-999: $0.55
1000+: $0.49
Logo personalization minimum: 1,000
$40 setup
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EMS38 Gray T-Shirt
This heavyweight 5.6-oz. 100% preshrunk cotton shirt will hold up
over time and feels great.
Built with seamless
ribbed collar
and doubleneedle stitched
hemmed sleeves
and bottom for better wear. Features 2color EMS Week logo. M,
L, XL, XXL (add $2.00 for
each XXL), XXXL (add $4 for each XXXL)

EMS42
Real Life Heroes Autocup

Quantity and price:
1-35: $10.99 36-71: $9.99 72-144: $8.99
145+: $8.50

Prevent spills! The tapered design of
the 14 oz. autocup fits most vehicle
drink holders, thumb-slide lid prevent
spills. Insulated to keep hot drinks
deliciously hot and cold drinks
refreshingly cold.

Logo personalization minimum: 36
$40 setup

EMS39 Bic Clic Stic Pen
Quality brand name pen writes in black
ink. Retractable.

Quantity and price:
1-99: $3.99 100-249: $2.99
250-499: $2.49 500-999: $2.45
1000+: $2.39

Quantity and price:
1-99: $0.79 100-249: $0.75
250-499: $0.55 500-999: $0.54
1000+: $0.49

Logo personalization minimum: 200
$40 setup

Logo personalization minimum: 300
$40 setup

EMS40 Bic Round Stic Pen
Quality brand name pen writes in black
ink.
Quantity and price:
1-99: $0.69 100-249: $0.65
250-499: $0.62 500-999: $0.61
1000+: $0.59
Logo personalization minimum: 500
$40 setup

Jim Coleman, Ltd. is the official
product supplier for EMS Week 2003.

EMS41 Bic Wide Body Pen
Quality Bic pen writes in black ink with
wide body for easy grip. Retractable.
Quantity and price:
1-99: $1.99 100-249: $1.75
250-499: $1.49 500-999: $1.35
1000+: $1.25
Logo personalization minimum: 300
$40 setup

EMS43 Neon Pencils
An assortment of neon colored pencils features white
vinyl erasers and black imprint. Package of 100.
Quantity and price:
1-9 packages: $34.99 each 10+ packages: $29.95 each
Logo personalization minimum: 10 packages $40 setup

EMS44 Lapel Sticker

EMS45 Watch

2" lapel stickers feature 2-color EMS Week
logo and are specially coated for durability.
Hand out to staff and public.

Quartz movement, mineral crystal glass face, sweep
second hand, scratch proof lens, 3 ATM water resistant,
shock proof, unisex styling. With padded, double
stitched leather band

Quantity and price:
Package of 100: $19.99 each

Quantity and price:
1-99: $13.99 100-249: $13.49 250-499: $12.99
500-999: $11.99 1000+: $10.99

No personalization

Logo personalization minimum: 100 $50 setup
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EMS46
7" Utility Trauma Shear
Hardened surgical 410 stainless steel
blades with one serrated edge. Handle
is polypropylene which allows it to be
autoclaved.
Quantity and price:
1-99: $5.99 100-249: $4.99
250-499: $4.79 500-999: $4.49
1000+: $4.45
Logo personalization minimum: 100
$50 setup

EMS47
Important Numbers Magnet
Large 3-1/2" x 6" magnet with space for
filling in emergency numbers.
Quantity and price:
1-99: $1.50 100-249: $1.25 250-499: $1.19
500-999: $0.85 1000+: $0.75
Logo personalization minimum: 500
$40 setup

EMS48
Emergency CPR Magnet
3-1/2 x 6” magnet with CPR instructions.
Quantity and price:
1-99: $1.50 100-249: $1.25 250-499: $1.19
500-999: $0.85 1000+: $0.75

▲

Logo personalization minimum: 500
$40 setup

EMS49 EMS Lapel Pin
This beautifully crafted cloisonne pin,
vibrantly colored by hand on 22K gold plate,
will look great on any uniform lapel. 1-1/8"
Quantity and price:
1-99: $4.99 100-249: $3.49 250-499: $2.99
500-749: $2.75 750+: $2.49
No personalization

EMT-Related Pins
Beautiful handcrafted cloisonné jewelry. Each pin is
individually handmade using old world craftsmanship.
Painstaking attention to detail and fine gold plating enhance
each pin and provide a distinguished appearance.
Quantity and price:
1-99: $5.99 100-249: $5.75 250-499: $5.49 500-999: $5.25
1000+: $4.99
No personalization
EMS50 Star of Life EMS51 Heart Tech
EMS52 Gold EMS EMS53 Silver EMT EMS54 Gold EMT

EMS55 Balloons
Combination of red and
blue pearlized 11”
latex balloons
Quantity and price:
Package of 50:
$14.99 each
No personalization

EMS56 Poster
Based on the cover for this year’s EMS Week
Planning Kit, this 15" x 20" poster will help
promote EMS Week to your facility and
community.
$4.99 each

Product Guide
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EMS Week Order Form
Visa/MasterCard Orders:
1-877-367-2003
www.JimColemanLtd.com/acep
Jim Coleman, Ltd. Customer
Service: 847-963-8100
Three Ways to Order
1. Pre-Payment by mail:
Send check payable to
Jim Coleman, Ltd.
267 East Helen Road, Dept. EMS-2003,
Palatine, IL 60067
2. Visa/MasterCard: internet:
www.JimColemanLtd.com/acep or call
1-877-EMS-2003 (1-877-367-2003)
24 hours a day
3. Company purchase order by fax or
mail (over $100):
FAX TO: 1-847-963-8200
NO PHONE ORDERS for Purchase
Orders
a. The vendor on your purchase order
must be Jim Coleman, Ltd.
b. PURCHASE ORDERS MUST BE
FAXED OR MAILED. Submit a copy
of the actual purchase order
document with completed order.
Purchase requisitions are not acceptable.
c. Purchase orders under $100 will
incur a $5 invoicing fee. Please
include this charge as a line item.
Facility Personalization:
Most products can be personalized with
your facility name or logo. See item
description for minimum quantities.
Please note the setup charge for
personalizing each item. Please fax
desired layout/logo and email an eps or
other high resolution format file (vector
format with type converted to curves) to
service@jimcolemanltd.com
Copyright Info
The "EMS Week: When It Matters Most ©"
logo and theme are copyrighted and
cannot be reproduced without permission
from Jim Coleman, Ltd.
Shipping and Handling:
$4.99 or less:
$2.95
$5.00-$25.00:
$5.95
$25.01-$60.00:
$7.95
$60.01-$100.00:
$9.95
$100.01-$120.00:
$11.95
$120.01 and above: add 10% of subtotal

Qty.

Price

Total

EMS1 Ceramic Mug

Qty.

Price

EMS34 ID Kit

EMS2 5" Flyer

EMS35 Badge Stickers (pk/100)

EMS3 White T-Shirt*

EMS36 Tattoos (pk/50)

EMS4 Navy T-Shirt*

EMS37 Ambulance Magnet

EMS5 Pocket Knife

EMS38 Gray T-Shirt*

EMS6 Insulated EMS Mug

MS39 Bic Clic Pen

EMS7 Die Cast Ambulance

EMS40 Bic Round Stic Pen

EMS8 Buttons (pk/10)

EMS41 Bic Wide Body Pen

EMS9 Ambulance T-Shirt*

EMS42 Heroes Autocup

MS10 Thermos

EMS43 Neon Pencils (pk/100)

EMS11 Tape Measure

EMS44 Lapel Stickers (pk/100)

EMS12 Compass Carabiner

EMS45 Watch

EMS13 EMS Stadium Cup

EMS46 Trauma Shear

EMS14 Heroes Stadium Cup

EMS47 Numbers Magnet

EMS15 Flag Lapel Pin

EMS48 CPR Magnet

EMS16 Ribbon Lapel Pin

EMS49 EMS Lapel Pin

EMS17 Sport Shirt*

EMS50 Star of Life Pin

EMS18 Squeeze L.E.D.

EMS51 Heart Tech Pin

EMS19 Water Bottle

EMS52 Gold EMS Pin

EMS20 Stress Reliever

EMS53 Silver EMT Pin

EMS21 Baseball Hat

EMS54 Gold EMT Pin

EMS22 Carabiner Key Holder

EMS55 Balloons (pk/50)

EMS23 Heroes T-Shirt*

EMS56 Poster

MS24 Collapsible Koozie

Subtotal

EMS25 Koozie
EMS26 Blinking Button (pk/10)

8.25% Tax (IL only)

EMS27 Lunch Cooler

Shipping/Handling

EMS28 Jr Badge (pk/50)

Total

EMS29 Crayons (pk/4)
EMS30 Clr Book-Emer. Center

Ship to: (Please print clearly)

EMS31 Clr Book-EMTs
EMS32 Clr Book-911

Name

EMS33 Clr Book-First Aid
*Shirts
(quantities)

Institution

M

L

XL

XXL
(+ $2)

XXXL
(+ $4)

Address

EMS3
EMS4
EMS9

City
Daytime Phone

EMS17
EMS23

Fax

EMS38
E-mail

State

Zip

Total
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amera-ready logos found on this clip
art sheet are provided free of charge
and are to be used on public education
materials only. Since these logos are
copyrighted, it is ILLEGAL to reproduce
them on t-shirts, coffee mugs, or any
other commercial or promotional item.
Our Product Guide beginning on page 13
contains a variety of items that incorporate this year’s EMS logo. Please purchase
all commercial products through Jim
Coleman, Ltd. at 1-800-EMS-2003.

C

First There, First Care
The National Highway Traffic Safety
Administration (NHTSA) and Health Resources
and Services Administration (HRSA) are proud
to announce a public awareness program targeting all Americans of driving age on how to
provide emergency roadway assistance
through the First There, First Care bystander
care for the injured campaign.
The five basic life-sustaining actions of
bystander care are:
1. Stop to Help
4. Start the Breathing
2. Call for Help
5. Stop the Bleeding
3. Assess the Victim
For more information about First There, First
Care, (FTFC) or to obtain a free FTFC
Awareness Kit or CD ROM training package,
fax a written request to (202) 366-7721.

Make the Right Call
NHTSA’s Make the Right Call Program provides educational information to the public on
how to properly and efficiently use the 9-1-1
emergency call system. This program teaches
the basic information: know your local EMS
numbers; know what is considered a serious
enough injury to call 9-1-1; know what information to have ready before calling 9-1-1. The
make the Right call Resource Kit includes
media items, youth materials, workshop pamphlets and public service announcements. For
more information, fax a written request to
(202) 366-7721 or visit www.nhtsa.org.

Logos & Clip Art
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Sample News/Press Release
NEWS/PRESS RELEASE
“EMS: When It Matters Most”
National EMS Week
May 18-24, 2003
National Emergency Medical Services (EMS) Week, a
celebration to honor the approximately 750,000 EMS
providers nationwide who deliver lifesaving care, is
scheduled for May 18-24, 2003. EMS Week is also a time
when fire and EMS crews provide vital educational
material and training to adults and children on topics
such as injury prevention, recognizing an emergency,
and what to do until help arrives.
“Working as a paramedic is different from any other
career you can have,” says [your spokesperson]. “You
get tremendous satisfaction from helping others and
knowing you make a difference between life and death.
Most people don’t have a clue what EMTs and
paramedics do everyday.”
National EMS Week recognizes the lifesaving care EMS
providers offer on a 24-hours-a-day, 7-days-a-week
basis. This year’s EMS Week theme — EMS: When It
Matters Most — emphasizes that no matter what the
emergency or when it occurs, be it an injury, an
automobile crash, a heart attack, a diabetic emergency,
or childbirth, EMS responders are there to provide
immediate lifesaving care and transportation.
“EMS Week offers a great opportunity for us to educate a
large number of citizens about injury prevention and
safety awareness,” says [your spokesperson]. “Some of
the EMS Week activities we have planned this year are
[list your activities].” For the third consecutive year, one
day during EMS Week will be devoted especially to
Emergency Medical Services for Children. On May 21,
2003, EMS providers all across the country will direct
their activities and events specifically to educational
programs for preventing injuries to children.
This is the 29th year that EMS Week has been sponsored
nationally by the American College of Emergency
Physicians (ACEP). We look forward to your support and
involvement in the [your department] 2003 EMS Week
events for [your city].

PSAs
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What is EMS?

What Is EMS?
A system of care that serves the community
MS is a vital public service, a system of care for victims of sudden and serious illness or
injury. This system depends on the availability and coordination of many different elements, ranging from an informed public capable of recognizing medical emergencies to a
network of trauma centers capable of providing highly specialized care to the most seriously ill or injured. The 9-1-1 emergency number, search and rescue teams, and prehospital
and emergency department personnel are some of the critical elements necessary for the
EMS system to work.

E

In 1966, a National Academy of Sciences (NAS) report, Accidental Death and Disability:
The Neglected Disease of Modern Society, documented widespread deficiencies in emergency care. At the time, it was common for emergency patients to be transported to the
hospital in vehicles operated by mortuary services, and few hospitals had emergency wards
staffed by physicians.
The NAS report, which revealed that the average American had a greater chance of survival
in the combat zones of Korea or Vietnam than on the nation’s highways, catalyzed public
support for the creation of the EMS system as we know it today. Also in 1966, the U.S.
Congress passed legislation enabling the creation of the National Highway Traffic Safety
Administration (NHTSA), setting the stage for the first federal standards in EMS.
In the 37 years since, the efforts of EMS providers at all levels have helped make our EMS
system the most advanced in the world. But despite its remarkable progress, the EMS
system still faces a variety of challenges, from high numbers of uninsured Americans to
reimbursement issues to needed funding in the areas of injury prevention and emergency
preparedness.

EMS Week — To Celebrate and Educate
President Gerald Ford’s signing of the first official National Emergency Medical Services
Week proclamation in 1974 recognized the accomplishments of the men and women who
dedicate themselves to saving the lives of others and to educating the public about how and
when to use EMS.

EMS Week Corporate Sponsors
Platinum Level
Medtronic Physio-Control

Silver Level
Johnson & Johnson

Bronze Level
EMS Magazine
Journal of EMS

EMS Week Organizational Sponsors
American College of Emergency Physicians
Emergency Medical Services for Children
National Highway Traffic Safety Administration

EMS Week Partners
American Academy of Pediatrics
American Ambulance Association
American College of Osteopathic Emergency
Physicians
American Heart Association
Congressional Fire Services Institute
Emergency Nurses Association
International Association of Fire Chiefs
International Association of Fire Fighters
National Association of Emergency Medical
Technicians

EMS Week, May 18-24, 2003, is the ideal time to highlight how EMS makes a crucial difference in the lives of Americans and to raise support essential to its future. National activity
for EMS Week 2003 will focus on the theme “EMS: When It Matters Most.” This theme will
address the successes and the challenges EMS organizations face today — not only in
responding quickly and effectively to medical emergencies, but also in meeting special local
needs and the ongoing challenge of educating the public in how to live safe and healthy
lives.

National Association of EMS Educators

This year, we honor the contributions of EMS providers nationwide and stress the importance of strong public support for the EMS system.

National Volunteer Fire Council

National Association of EMS Physicians
National Association of State Emergency
Medical Services Directors
National Council of State EMS Training
Coordinators, Inc.
National Fire Protection Association

U.S. Fire Administration
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Johnson & Johnson
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Johnson & Johnson
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Johnson & Johnson

Heart Safe Communities:

Saving more lives
Heart Safe Communities give everyone struck down by sudden cardiac arrest another chance at life. These communities place
automated external defibrillators (AEDs) in key locations where people congregate: health clubs, stadiums and public buildings—
wherever people live, work and play.
To deal with the low survival rate of sudden cardiact arrest victims, the American Heart Association (AHA) has issued a statement encouraging widespread deployment of AEDs to provide increased access to rapid defibrillation. The AHA recognizes the
importance of “community based” defibrillation programs and promotes community AED programs throughout the country.
We created this free Heart Safe Tool Kit to help you champion your Heart Safe
Community. Each section includes information and ready-to-use materials to help
jump-start your program.
Speaker Kit – "How-tos" for gaining support for your Heart Safe Community
Publicity Kit – Tips and tools for successful promotion and fundraising
LIFEPAK® AED Implementation Kit – A step-by-step guide to setting up
your program

PHYSIO-CONTROL and LIFEPAK are registered trademarks of Medtronic Physio-Control Corp. Medtronic is a registered trademark of Medtronic, Inc.
©2003 Medtronic Physio-Control Corp.

For more information on Heart Safe Communities complete and mail or fax (425.867.4893) this
response card, or visit www.aedhelp.com or www.physiocontrol.com. If it’s more convenient you can
call 800.732.3086 or contact your local sales representative.
Name: (please print) __________________________________________________________________________________________________________________________________________________________________________________
Title: ________________________________________________________________________________________________________________________________________________________________________________________________________
Organization: ____________________________________________________________________________________________________________________________________________
Address: __________________________________________________________________________________________________________________________________
City: __________________________________________________________________________ State/Province: ______________________________________
Zip/Postal Code: ______________________________________ Country: ______________________________________________________________________________
Phone: (__________)_____________________________________________ Fax: (__________)________________________________________________
E-mail:________________________________________________________________________________________________________________________

EW

NO POSTAGE
NECESSARY
IF MAILED IN
THE UNITED
STATES

BUSINESS REPLY MAIL
FIRST CLASS

PERMIT NO. 64

REDMOND,WA

POSTAGE WILL BE PAID BY ADDRESSEE

MEDTRONIC PHYSIO-CONTROL
ATTN: HEART SAFE COMMUNITIES
MAILSTOP 12-S
P O BOX 97006
REDMOND WA 98073-9906

EW

Fold and tape seal, do not staple

IS YOUR COMMUNITY HEART SAFE?
Every day, someone like you saves a life using an AED.

Have you ever felt you should Cut down on your drinking?
Have people Annoyed you by criticizing your drinking?
Have you ever felt bad or Guilty about your drinking?
Have you ever had a drink first thing in the morning to “steady your
nerves” or get rid of a hangover (Eye Opener)?

Reference: The Physician’s Guide to Helping Patients with Alcohol Problems. National Institute on
Alcohol Abuse and Alcoholism, NIH Publication No. 95-3769 and the ASAM reference guide

If alcohol dependent drinker:
• Assess acute risk of intoxication/withdrawal
• Negotiate referral (i.e. detoxification, AA and primary care)

If at-risk/harmful drinker:
• Advise patient of risk
• Set drinking goals
• Provide referral to primary care

INTERVENE:

• Medical problems: blackouts, depression, hypertension, injury,
abdominal pain, liver dysfunction, sleep disorders
• Laboratory: Liver function tests, macrocytic anemia
• Behavioral problems
• Alcohol dependence

THEN ASSESS FOR:

• A positive response on 1 or more questions from CAGE and/or
consumption:
• Men
> 14 drinks/week or > 4 drinks/occasion
• Women
> 7 drinks/week or > 3 drinks/occasion
• Over 65 years old
> 7 drinks/week or > 3 drinks/occasion

SCREEN IS POSITIVE IF:

•
•
•
•

CAGE (IN THE LAST 12 MONTHS)

• On average, how many days per week do you drink alcohol?
• On a typical day when you drink, how many drinks do you have?
• What is the maximum number of drinks you had on any given occasion
in the past month?

NIAA QUANTITY AND FREQUENCY QUESTIONS

SCREENING FOR ALCOHOL PROBLEMS IN THE ED
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The Role of EMS in Injury Prevention
s an EMS professional, are you frustrated when you see unrestrained children in cars? Are you tired of
responding to crashes at the same intersection time after time? Is there something you can do about that?
If you’d like to put that energy to use, injury prevention could be for you! But if you’re in EMS, where do you
start? What is the role of EMS in injury prevention?

A

In 1996, the Emergency Medical Services (EMS) Division of the National Highway Traffic Safety Administration
(NHTSA) convened a panel of experts in out-of-hospital EMS and injury prevention, and developed a consensus
statement on the role of EMS in injury prevention. On January 23, 2003, this consensus statement was
revisited, at another roundtable discussion on the status of EMS injury prevention, hosted by the State and
Territorial Injury Prevention Director’s Association (STIPDA) in partnership with NHTSA and the National
Association of State EMS Directors. Approximately fifteen national EMS and injury prevention groups were
represented at this roundtable. The ultimate result of this event will be the drafting of a white paper assessing
best practices in EMS injury prevention.
During his opening presentation for the January meeting, Dr. Jeffrey Runge, NHTSA Administrator, proposed
three ways for EMS to contribute to injury prevention efforts:
Data
We need to find the who, what, when, where, and why of injury in this country. With complete, timely, accurate
and reliable data, limited resources can be maximized for optimal results. EMS data is unique. It connects two
key elements of data - the injury itself and the environment that causes injury. Collecting and sharing EMS data
is vital to getting a real picture of injury, and finding ways to prevent it.
Collaboration
Prehospital professionals are natural collaborators. They work with many other professionals, and the public,
every day. If prehospital pros used these skills to work with others in community agencies and other health
fields who have expertise and interest in injury prevention, they could leverage skills and resources, to make a
real difference in reducing injuries.
Advocacy
We know that activism works. Groups at the grassroots level, particularly those working together, are very
effective in passing laws, supporting the enforcement of laws that already exist, and being a public voice for
injury prevention. EMS professionals are highly credible members of the community, and can influence both
the public and public policy makers, to prevent injury.
Now that you have some ideas – what next?
NHTSA has two ways to get involved:

(Please see reverse side of this page)

NHTSA
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NHTSA
Click It Or Ticket
“Click It Or Ticket” is a national campaign to increase the proper use of safety belts and child safety seats —
changes that will save lives and prevent injuries. The campaign is coordinated by the National Highway Traffic
Safety Administration (NHTSA). “Click It Or Ticket” uses on highly visible enforcement of existing passenger
safety laws, to increase use of seat belts and child safety seats. As EMS professionals, there are lots of things
you can do to support this campaign. Twice a year, all 50 states mobilize, to remind people to “Click It or
Ticket”:
“Click It Or Ticket” May Mobilization:

May 19 to June 1, 2003

“Click It Or Ticket” November Mobilization:

November 17-30, 2003

To find out more about the “Click It Or Ticket” campaign, and become a partner, visit the Web site at
www.buckleupamerica.org, or visit the NHTSA Web site at www.nhtsa.dot.gov, and click on the “Click It Or
Ticket” logo. To find out how to participate in the mobilizations, contact your regional NHTSA office:
NHTSA Region I

(CT, ME, MA, NH, RI, VT):

(617) 494-3427

NHTSA Region II (NY, NJ, PR, VI)

(914) 682-6162

NHTSA Region III (DE, DC, MD, PA, VA, WV)

(410) 962-0090

NHTSA Region IV (AL, FL, GA, KY, MS, NC, SC, TN)

(404) 562-3739

NHTSA Region V (IL, IN, MI, MN, OH, WI)

(708) 503-8822

NHTSA Region VI (AR, LA, NM, OK, TX)

(817) 978-3653

NHTSA Region VII (IA, KS, MO, NE)

(816) 329-3900

NHTSA Region VIII (CO, MT, ND, SD, UT, WY)

(303) 969-6917

NHTSA Region IX (AZ, CA, HI, NV, Guam)

(415) 744-3089

NHTSA Region X (AK, ID, OR, WA)

(206) 220-7640

You Drink & Drive – You Lose
You Drink & Drive – You Lose is NHTSA’s national campaign to reduce drunk driving. Just like Buckle Up
America, this campaign uses highly visible enforcement of existing laws to reduce deaths and injuries related
to drunk driving. As an EMS professional, there are many ways to support the You Drink & Drive – You Lose
message and the campaign. Twice a year, all 50 states mobilize, to remind people if You Drink & Drive – You
Lose:
You Drink & Drive – You Lose Summer Mobilization:

June 27-July 13, 2003

You Drink & Drive – You Lose Winter Holiday Mobilization:

December 19-January 4, 2003

To find out more about the You Drink & Drive – You Lose campaign, visit the NHTSA Web site at
www.nhtsa.dot.gov. To find out how to participate in the mobilizations, contact your regional NHTSA office.
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May 2003
Dear Colleague:
The Emergency Medical Services for
Children (EMSC) Program is pleased to
join the American College of
Emergency Physicians for the third year
in celebrating Emergency Medical
Services (EMS) Week, May 18-24, 2003,
and Emergency Medical Services for
Children (EMSC) Day, May 21, 2003. By
designating a specific day within the
EMS celebration, we hope to draw
national attention to the essential need
for specialized emergency care for
pediatric patients.
Following are ideas for celebrating
EMSC Day in your community, as well
as educational resource materials. We
have included a ready-to-distribute fact
sheet, which features 10 tips on how to
prepare for a pediatric medical
emergency, as well as activity sheets
for children. Also, please look for
EMSC’s camera-ready print public
service announcements on the reverse
side of this page and a customizable
emergency plan on page 37. We hope
you use this information to educate
your staff and volunteers, as well as
parents, caregivers and children within
your community about how best to
prevent and prepare for a pediatric
emergency.
We thank you for your continued
dedication and for the tremendous
work you do each day to help protect
and care for our nation’s children.
Sincerely,
Dan Kavanaugh, MSW, LCSW-C
Director, Emergency Medical Services for
Children Program

Jane Ball, DrPH, RN
Director, EMSC National Resource Center

EMSC Day
Celebrate “EMSC Day” in Your Community
Ideas for educating health care providers, staff and volunteers
elebrating EMSC Day is a great opportunity to educate your staff and volunteers about the importance of providing the best care possible to injured
and ill children. Children respond differently to illness and injury than adults,
and as such, have different needs.The communities best prepared to handle
childhood emergencies are those with properly trained emergency personnel,
appropriately equipped ambulances and emergency departments and welldefined pediatric treatment protocols and procedures. Effective injury prevention programs are another key factor to ensuring a safe and healthy community.

C

What can you do to help prepare your staff and volunteers? Consider the
following suggestions:
• Visit the EMSC Web site (www.ems-c.org) to download any one of the pediatric emergency medical care documents free-of-charge. Display the publications on a table in a highly visible place within your agency.Visit the Web sites
of the American Academy of Pediatrics (AAP) at www.aap.org and the
American College of Emergency Physicians (ACEP) at www.acep.org. Both
organizations also have many interesting publications on how emergency medical technicians (EMTs), paramedics, firefighters and other health professionals
can help prevent and prepare for a pediatric medical emergency.
• Using the information available from the EMSC,AAP and ACEP Web sites,
construct an in-house bulletin board detailing how children’s medical
emergencies differ from adults.
• Invite your state’s EMSC representative to a breakfast or luncheon with your
staff.Ask the representative to discuss EMSC initiatives within your state and
the importance of local health care provider involvement.To locate your state
EMSC representative, access the EMSC Web site.
• Conduct pediatric teaching days at your agency and invite local EMSC experts
to participate.
• Conduct an employee raffle.The winner receives one free registration to a
pediatric emergency care course of his or her choice. Contact your local EMSC
representative for a list of available courses in your area.
• Visit the EMSC Web site and order your copy of the EMSC Pediatric Emergency
Care Resource Kit, which contains critical information on pediatric injury and
illness prevention, treatment, and rehabilitation. It includes a selection of protocols, training courses, guidelines and procedures, as well as a reference guide
of additional resources and where to obtain them.
Ideas for educating parents, caregivers and children

B

y virtue of their responsibility as caregivers, parents play a critical role in
preventing and preparing for pediatric medical emergencies. Below are a
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EMSC Day

EMSC PSAs

few suggestions for educating parents and caregivers about how best to prevent and prepare for
a pediatric emergency:
• Promote the availability of EMSC’s emergency
preparedness brochure, entitled “30 Million
Children Will Receive Emergency Care This
Year,” which contains tips on how to be better
prepared for a pediatric medical emergency,
steps to take in an emergency and a customizable emergency plan.The brochure is available
free of charge as a downloadable document in
both English and Spanish at
http://www.mchb.hrsa.gov/child/childhealthday.html.
Hard copies are also available from the HRSA
Information Center at http://ask.hrsa.gov or by
calling 888-ASK-HRSA. For the English version,
ask for product #HRS00268. For the Spanish
version, ask for product #HRS00269.

No wonder your heart
is in your throat.
You don’t know what’s
lodged in hers.
Most parents think they're
prepared for a medical
emergency. Until it happens.
That's when you realize how
much more you could know.
Like how to perform the
Heimlich maneuver or CPR.
To be better prepared, talk
to your health care provider
or call us at 1-888-ASK-HRSA
for a brochure. And get the
right care, when it counts.

• Encourage your employees and volunteers to
educate their families, friends and neighbors
about the importance of teaching children
about who and how to call for emergency help.
• Construct bulletin boards or informational
booths at your agency, clinic, or local hospital
and distribute copies of the following fact
sheet, children’s activity sheets and the emergency plan. Go to www.ems-c.org for additional
educational materials. Or, use the camera-ready
logos and other graphics enclosed in this kit
and create and distribute your own flyers.
• Offer to serve as a guest speaker at the meetings of your community’s Lions and Rotary
clubs. Many communities also have a MOMS
Club chapter. Be sure that your speech covers
the 10 tips contained in the enclosed fact sheet.
• Arrange for your neighborhood EMTs and firefighters to provide home safety inspections to
identify things inside and outside the house that
may harm children.
• Work with your library to feature a special display of books and other educational materials
that teach parents, caregivers and children how
to prevent injuries and/or call for help if needed.

De repente usted tiene un nudo en la garganta…
¿Qué tendrá su hija?
Para estar mejor preparado, consulte a su profesional de
la salud o llámenos para pedir un folleto al 1-888-275-4772.
Obtenga la mejor atención cuando más importa.
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EMSC – 10 Tips

30 million children need emergency care each year. They can’t all belong to someone else.
Emergencies happen. It could be a fall from a bike...a sudden high fever or seizure...a pot knocked from the stove. What if your
child started choking during dinner? What if she was stung by a bee and suddenly couldn’t breathe? Would you know what to do?
The American Academy of Pediatrics notes that an emergency exists if you think your child could die or suffer permanent harm
unless care is received right away. Most parents feel they are prepared for emergencies because they know when and how to call
9-1-1. But often, that isn’t enough. Your child may need care before emergency medical service personnel arrive. The Emergency
Medical Services for Children, a program of the Maternal and Child Health Bureau, has 10 tips to help you be better
prepared...because no matter how hard you try to protect your children-emergencies happen.
1. CHECK IF 9-1-1 IS THE RIGHT NUMBER TO CALL.
Some areas of the country do not have 9-1-1. Others have
E-9-1-1 where your address is automatically stored in a
database. Make sure you know what’s available where you
live and work.
2. KEEP A WELL-STOCKED FIRST-AID KIT ON HAND.
From minor cuts and bruises to sunburn and sprains, a
good first-aid kit is a great first line of defense. To learn
what makes a good first-aid kit, contact your health care
provider, local pharmacy or the American Red Cross.
3. MAKE A LIST OF EMERGENCY PHONE NUMBERS.
Write down the numbers you need in a family emergency
plan that is easy to access at all times.
4. TEACH YOUR CHILDREN WHO TO CALL AND WHAT
TO SAY. Make sure your children know where the phone
numbers are for emergency help and poison control. If
they call 9-1-1, the operator will ask, “Fire, Police or
Ambulance/Rescue?” Tell your child to stay on the line
while the call is transferred. When the appropriate agency
picks up, the emergency operator will ask for name,
address, telephone number and details. He or she will
want to know what has happened, when it happened,
where it happened and who is involved. Teach your child
not to hang up unless told to do so. The emergency operator may be able to offer help over the phone.
5. MAKE SURE YOUR HOUSE NUMBER IS VISIBLE
FROM THE STREET. Make it easy for police, fire officials
or emergency medical personnel to find your house. Put
large house numbers in a highly visible area. Make sure
the numbers are well-lit and can be seen at night. Make
sure they can be seen from the street.

6. KEEP A CLEAR AND UP-TO-DATE RECORD OF
IMMUNIZATIONS. This can help doctors do a better job of
diagnosing a problem in an emergency. For example, if your
child has a bad infection, and the doctor knows your child has
been vaccinated against Hepatitis, the doctor can rule that out.
This can save time.
7. WRITE DOWN MEDICAL CONDITIONS, MEDICATIONS
AND DOSAGES. Develop an emergency plan to hold all
important information, including numbers and medical
history. Being prepared can help assure proper treatment and
prevent serious drug interactions.
8. MAKE A LIST OF ALLERGIES AND REACTIONS.
The emergency plan should also include a place to write this
information down. It will help ensure that health care
professionals don’t use medicines that can hurt your child.
And, it might help emergency medical personnel find a reason
for problems such as seizures or shortness of breath. If any of
your children have severe drug allergies or chronic
conditions, we recommend they wear Medical I.D. bracelets.
9. IF YOU HAVE HEALTH INSURANCE, CHECK YOUR
EMERGENCY COVERAGE. Check your policy in advance.
Some insurance companies require that you call first for
approval. Make sure you understand your policy, and carry all
necessary cards and phone numbers with you.
10.TAKE FIRST-AID CLASSES. A basic class will teach CPR and
proper ways to treat burns, wrap sprains, apply splints and
perform the Heimlich maneuver. Remember, if you take time
now, you won’t lose precious time when your child’s life could
depend on it. It’s a good idea to ask everyone who takes care
of your children to take these classes, including babysitters,
relatives and day care providers. Your pediatrician, local hospital, fire department and local chapter of the Red Cross can
tell you about classes.

To get a free brochure and emergency plan, call 1-888-ASK-HRSA
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EMSC Day

Activity Sheet

COLOR THE PICTURE
Do you know the emergency
phone numbers for your area?
Fill in the information below:
Police
Fire
Poison Control
EMS

SAFETY CROSSWORD
Across

1

2.What should you always wear
when riding in the car?

2

3

4.Children should never ______
with matches.
5.You should always wear your
______ when riding your bike.

4

Down
1.If your clothes catch on fire,
you should _______, drop and
roll.

5

2.Be prepared, not ________.
3.You should always ________
both ways before crossing
the street.

Across: 2. Seatbelt 4. Play 5. Helmet
Down: 1. Stop 2. Scared 3. Look
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Any Poisons in the Home

Insurance Plan Provider and Policy Number

Closest Emergency care center

Other Things I Might Need

Nearest Relative

Reliable Neighbor

Local Hospital/Urgent Care Center

Pediatrician/Primary Care Physician

Ambulance/Rescue

Fire

Poison Control

Emergency

Numbers of People I Can Call

Father’s Work Phone

Father’s Work Address

Mother’s Work Phone

Mother’s Work Address

Home Phone

Home Address

Father’s Name

Mother’s Name

Where I Can Be Reached

Police

Cell Phone/Pager

Cell Phone/Pager

Put this on your refrigerator. Put a copy by every phone in you house. Give a copy to day
care providers, relatives, and babysitters. Give a copy to the school nurse and the local
fire/EMS department. Give a copy to neighbors, friends, and coworkers. Put a copy in your
purse, glove compartment, and child’s backpack.

MY EMERGENCY PLAN

Glasses or Contacts?

Why?

Any Hospitalizations?

Age-Appropriate Immunizations Up To Date?

Date of Last tetanus Shot?

Any Medications/Doses?

Any Medical Conditions?

Any Allergies?

Birth Date

Name

Weight

Orthodontics or Dentures?

When?

Height

Nickname

(Please photocopy if you have additional children.)

ABOUT MY CHILD

Place
child’s photo
here.
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EMSC – Planning Ahead
37

Name and Title of Official

and encourage the community to observe this week with appropriate programs,
ceremonies, and activities.

Name and Title of Official

and encourage the community to observe this day with appropriate programs, ceremonies, and activities.

NATIONAL EMERGENCY MEDICAL SERVICES FOR CHILDREN (EMSC) DAY

Now, therefore, I [name, title, city, state] in recognition of this event do hereby proclaim the date of May 21, 2003 as

WHEREAS, it is proper and timely to bring recognition to the value and accomplishments of
such dedicated men and women by designating National Emergency Medical Services for
Children Day,

Now, therefore, I [name, title, city, state] in recognition of this event do hereby
proclaim the week of May 18-24, 2003 as

EMERGENCY MEDICAL SERVICES WEEK

WHEREAS, Emergency Medical Services for Children assists in the development of training
programs and guidelines for emergency care providers so that children with special health
care needs get timely, appropriate care; and

WHEREAS, Emergency Medical Services for Children works with physicians, nurses, social
workers, psychologists, emergency medical technicians, paramedics, firefighters, educators,
administrators and others to identify and address the issues surrounding the provision of
optimal pediatric care; and

WHEREAS, Emergency Medical Services for Children assists in the implement of training for
use of advanced technical equipment and services in preparation to save the life of a child;
and

WHEREAS, Emergency Medical Services for Children espouses the tenets and practices of
family-centered and culturally competent care for children and their families; and

WHEREAS, Emergency Medical Services for Children promotes the high-level emergency care
given by EMS providers with pediatric emergency skills who are unceasingly prepared to
respond and restore children who access the system to optimum level of health; and

WHEREAS, the needs of children are different than the needs of adults in medical emergencies; and

WHEREAS, it is appropriate to recognize the value and the accomplishments of emergency medical services providers by designating Emergency Medical Services Week;
and

WHEREAS, Americans benefit daily from the knowledge and skills of these highly
trained individuals; and

WHEREAS, the members of emergency medical services teams, whether career or volunteer, engage in thousands of hours of specialized training and continuing education
to enhance their lifesaving skills; and

WHEREAS, emergency medical services teams consist of emergency physicians, emergency nurses, emergency medical technicians, paramedics, firefighters, educators,
administrators, and others; and approximately two-thirds of all emergency medical
services providers are volunteers; and

WHEREAS, access to quality emergency care dramatically improves the survival and
recovery rate of those who experience sudden illness or injury; and

WHEREAS, the members of emergency medical services teams are ready to provide
lifesaving care to those in need 24 hours a day, seven days a week; and

WHEREAS, emergency medical services is a vital public service; and

National Emergency Medical Services For Children (EMSC) Day

To Designate the Week of May 18-24, 2003 as Emergency Medical
Services Week
WHEREAS, Emergency Medical Services for Children supports EMS, the community-based
public service whose presence is vital to children in need; and

Sample EMSC Day Proclamation

Sample EMS Week Proclamation
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Tell Us!
We want to know what your group chose to do for EMS Week and how your events affected your group and
your community. We are interested in your year-round activities as well as those in which you participated
during EMS Week. This survey includes questions about your group, your activities, and the effects you
believe your group and activities have on the community. Please indicate ways in which your EMS Week
activities inform the community of your year-round contributions.
Your comments and suggestions are very important to us and assist us in planning the information and
materials to provide in future EMS Week planning kits.
We love to receive photographs, news clips, and samples of any items you used during your EMS Week
campaign. These NONRETURNABLE items should be clearly labeled, with correct bylines and captions as
needed and can be submitted via mail or e-mail.

Please return by Friday, June 27, 2003.

How to Submit Your Feedback
Please return this form to Rick Murray, EMT-P, ACEP EMS Manager, National EMS Week Program Director
(1-800-798-1822, ext 3260). Mail: EMS Week Program, ACEP EMS Department, PO Box 619911, Dallas, TX
75261-9911 Fax: 972-580-2816. E-mail: rmurray@acep.org
Contact person
Organization (please provide EXACT name)
Address

City

State

Submitting Photographs
We encourage you to send us
photos of your EMS week events
when you return this survey.
Please keep in mind the following guidelines so we’ll be able to
use your images in next year’s
EMS Week Planning Kit:
For photos taken with film
cameras, please send glossy
finish prints, not inkjet prints or
photocopier output.
For digital photos, remember
that printed images require
much higher resolution than
images used for Web sites or
on-screen presentations. Please
select your digital camera’s
highest image quality setting
when you shoot your EMS Week
events.

ZIP Code

Please briefly describe your EMS Week activities, including co-sponsors, community participants, and media coverage.

Please continue on the reverse side of this page.

40 2003 EMS Week Survey
Please help us with future EMS Week Planning Kits by answering these questions:
Is this your first time observing EMS Week?

❏ Yes

❏ No

If not, how many years has your organization participated?
How many years has your organization been in existence?
How many people attended or were reached by your EMS Week activities?
What age group(s) did your EMS Week activities target?
How many times did you present your EMS Week activities?
Which of the following activities did you include in your EMS Week celebration?

❏ School demonstration
❏ Radio interview
❏ Other (Please explain.)

❏ EMS/rescue demonstration
❏ Health fair

❏ TV interview
❏ Mall booth

What is your primary job responsibility? (Please check only one.)

❏ Marketing/public relations ❏ Emergency physician
❏ EMS coordinator
❏ Paramedic/EMT

❏ Community relations ❏ Fire/police (nonmedical)
❏ Other (please explain)

❏ Emergency nurse

Which of the following kit materials were most useful? (Please rank from 1 to 4, with 1 being “most useful.”)
_____ Clip art sheet

_____ Planning ideas

_____ Fact sheets

_____ Other (Please explain.)
What additional items would be helpful in planning EMS Week activities? (Please rank from 1 to 6, with 1 being “most useful.”)
_____ Public education films/videos

_____ Public education posters

_____ Brochures (nonreproducible)

_____ Other (Please explain.)

_____ Calendar

_____ TV PSAs/taped radio PSAs

Which items in preceding question would you be willing to purchase at cost?
Did any materials in the kit inspire certain EMS Week activities?

❏ Yes

❏ No

What topics would you like to be featured in future EMS Week kits?

Do you have a slogan you would like us to consider for a future EMS Week?

Do you have an idea for next year’s EMS Week logo or poster? Please submit your ideas along with your survey form. If your logo or poster idea is chosen, you will receive a special prize package and recognition in next year’s campaign kit.

Have you seen the Web version of this media kit at www.acep.org/emsweek?
Do you have any comments on the site?
Do you have any other comments or suggestions?
Thank you for taking the time to provide us with feedback!

❏ Yes

❏ No

EMS Week 2003 Partner Organizations

American Academy of Pediatrics
141 Northwest Point Blvd.
Elk Grove Village, IL 60007-1098
(847) 434-4000
www.aap.org

National Council of State EMS Training
Coordinators, Inc.
111 Park Pl.
Falls Church, VA 22046-4513
(703) 538-1794
www.ncsemstc.org

American Ambulance Association
8201 Greensboro Dr., Suite 300
McLean, VA 22102
(703) 610-9000
www.the-aaa.org

International Association of Fire Chiefs
4025 Fair Ridge Dr., Suite 300
Fairfax, VA 22033
(703) 273-0911
www.iafc.org

American College of Osteopathic
Emergency Physicians
142 East Ontario St., Suite 1250
Chicago, IL 60611-2818
(312) 587-3709
www.acoep.org

International Association of Fire Fighters
1750 New York Ave. NW
Washington, DC 20006
(202) 737-8484
www.iaff.org

American Heart Association
National Center
7272 Greenville Ave.
Dallas, Texas 75231-4596
(214) 706-1507
www.americanheart.org

Congressional Fire Services Institute
900 Second St. NE, Suite 303
Washington, DC 20002
(202) 371-1277
www.cfsi.org

Emergency Nurses Association
915 Lee St.
Des Plaines, IL 60016-6569
(800) 900-9659
www.ena.org

National Association of Emergency Medical
Technicians
PO Box 1400
Clinton, MS 39060-1400
1-800-346-2368; (601) 924-7744
www.naemt.org

National Association of EMS Educators
700 N. Bell Ave., Suite 260
Carnegie, PA 15106
(412) 429-9551
www.naemse.org

National Association of EMS Physicians
PO Box 15945-281
Lenexa, KS 66285-5945
(913) 492-5858
www.naemsp.org

National Association of State Emergency
Medical Services Directors
111 Park Pl.
Falls Church, VA 22046-4513
(703) 538-1799
www.nasemsd.org

National Fire Protection Association
Public Education Division
1 Batterymarch Park
Quincy, MA 02269-9101
(617) 984-7285
www.nfpa.org
www.wristwatch.org
www.sparky.org

National Volunteer Fire Council
1050 17th St. NW, Suite 490
Washington, DC 20036
(202) 887-5700
www.nvfc.org

U.S. Fire Administration
16825 S. Seton Ave.
Emmitsburg, MD 21727
(301) 447-1333
www.usfa.fema.gov

Special Thanks
We would like to thank Deanna Harper
with Arlington EMS/AMR of Arlington
Texas for providing many of the photographs used in this EMS Week Planning
Kit.
If your organization would like to provide
photography for next year’s EMS Week
Planning Kit, please contact Rick Murray,
EMT-P, ACEP EMS Manager, National EMS
Week Program Director, at
1-800-798-1822, ext 3260.

American College of Emergency Physicians
P.O. Box 619911
Dallas, TX 75261-9911
(972) 550-0911
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Cover photo credits:
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New for 2003
• No Minimum Quantities —
All Products are in Stock!
• New Products!
• No Setup Charges for In Stock
Products!

Look inside on pages 13-20 for the
Product Guide, featuring merchandise
from Jim Coleman, Ltd.,
official products
supplier for
EMS Week
2003. Most
items can be
personalized
with the name or logo of
your facility or organization. Order today for your
EMS Week events!
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